PR -
e

GQ JAPAN 2023 10-12 Media Guide CONDE NAST

JAPAN




THE LEADING FASHION & LIFESTYLE
BRAND FOR MEN

{ Ot @< Kk ' wmz D) — 80 0 | oo
24 365 — 8 2 GQ JAPANe

G_u enean m
7 ek

Total Reach 4,226,300
Uniae User I o) o ®

3,000,000 173,000 159,000 154,000 200,000 438,000 95,000 7,300

(2023 1 -2023 8 (2023 8 )



GQ JAPAN Media Guide2023 GQ JAPAN< |

GQJAPANlK" Febo ofiwfiac Lk Fabnod oo «fi @

| - | <
Nerd {{ k" eaRoorz  A{vi woe-= K fi)zN
a GQJAPANe | 8 a GQe — < -=82003 4 -~ ° n n L y8f ot @<k' =emzdi—  ZA O | 0o
] —Vv E—24 365 — <-=8 9—f ot @RD sfiYef— A =™3 A9

MOBILE/TABLET SITE MAGAZINE

v

PC SITE



D
I
1
R
-
<
i

KANYVADY AT TV AV AN T T vy Ay YD~ 41o 61"

BY ¢o | 8 Chrome—= ek ¢ 2 s ~ |4 % 14 Yoot M3 A0/ — 8 K' »@d A s

15 < -8 L gy - das ™A Yoot Mg A—%8 ko 9og ™9



oD ¢ - «fi ®—

OUR AUDIENCE




a GQ JAPANe AUDIENCE DATA

Who are

Gender,

Age,

18

25

35

44

55

65

24

34

44

54

64

85%

25 44 % HH

K

I .

I | =
A N I 25
S

4

10 20 30 40

Region,

Finances,

Average Household annual income

Ak o]

GQ MEN?

Tokyo

Chiba 47
Kanagawa
Saitama

Osaka 15
Aichi 6

1,000 % 45

3,000
2,000
5% 3,000
6%
1600
2,000

10%

1,000
1,200

13%

8 | Google Analytics 3 —# D | m
5 | GQID 2l N=7957 2



a GQ JAPANEe AUDIENCE DATA LIFESTYLE Wh() are
LIFESTYLE > 2:lemmtd | tofufsvesoqas GQ MEN?
Fashion Iltem Watch
Thoeeo "fis amvrd A -~ - =™ | T o= ™| L 4 =5 ™o
¢ @ufid A 81
100 10
38
10-30
K'fird A EEEX] > 50
100 — %1l
I/ - 3 30-50
36.5
Thoeo i vrd A |
Grooming
¥ et o Tk 64 | N=iokfia# —Nef ! x|
ofi ' wafio T Pk 50
1 Z | ] A m
50 .
2 O« fi » =
K' fi» 45 .
3 OWwD & OrnNJ" D Afi=
21
4
/ — 3
© CONDE NAST JAPAN All Rights Reserved. GQID Joiwve = fi r2 - ™= m |



a GQ JAPAN.

AUDIENCE DATA

CAR

Car

TN v | «i ¢t

IN

25.8

== ™3 Al

Yow I ¢ = == ™3 A
60
21r-Nd3A%

— n < o=

64.4

4) = % b fi

Lt PHPP

ov Do " fi: i
2) = «D2 0

SuU

\Y
F aPfi

oDk fied

iy Mgy

YES :87%

>—o |F™MZA Y%

~A 1N

| N 3 A%

1000
14

800-1000

600-800

15

Who are
GQ MEN?

400

30

%22

| 800

400-600

33



